Internships in Communication Studies
Community Law in Action
Community Law In Action (CLIA) cultivates the leadership skills of Baltimore City’s youth
to elevate the unique voice of young people to advocate for positive community change.
We are seeking a creative, self-starter interested in gaining communications experience
while working in the nonprofit sector. The intern will: Assist in planning, writing and
managing CLIA’s biweekly e-newsletters that highlight youth accomplishments;
Interview and photograph CLIA youth during programming and events; Assist in
maintaining CLIA’s social media presence, including daily monitoring, posting and
scheduling Facebook and Twitter updates; Assist in designing flyers, graphics, event
invitations and other marketing materials; Collaborate with staff on new ideas,
directions, and tools for marketing and communications.
Candidates with at least half of their Bachelor’s degree completed and/or with previous
communications experience will be given preference in hiring. The ideal candidate will
have excellent written and oral communication and interpersonal skills, the ability to
work independently and with a team, experience using a DSLR camera, experience using
social media for marketing, and a commitment to working with high school aged youth.
This internship is a semester commitment and will require approximately 10-15 hours
per week. The internship is unpaid but we would be happy to help you arrange for
college credit. A resume and cover letter should be sent to shannon@cliayouth.org. For
more information about CLIA please visit our website www.cliayouth.org or check us out
on Facebook (/cliayouth) or Twitter (/cliayouth).
Equality Maryland Political Action Committee
Equality Maryland is now accepting internship applications from people interested in
our development, organizing, communications, and political programs. We are seeking
applicants from throughout the state. As an EQMD intern, you'll be part of the inner
workings of politics and elections and make a difference for the LGBT community in your
day-to-day work. Plus, get hands-on experience working on exciting organizing and
outreach initiatives to achieve true and lasting equality in the Free State! To download
complete details and an application (MS Word file) please click here:
http://bit.ly/EQMDInternF14 or write to info@equalitymaryland.org
Baltimore County 4-H Program
The UME-Baltimore County 4-H Intern will be responsible for planning, developing,
implementing and evaluating 4-H educational programs. This position will focus on
increasing and enhancing partnerships in School and Afterschool programs. The 4-H

intern will possess knowledge of 4-H youth development and will work independently
and as a part of a team with county and area educators to develop and conduct
programs. Major responsibilities include implementing and evaluating educational
programs, promoting UME, and developing outreach programs. College students with
an interest in youth development, education, community development and related
fields. The intern should have general knowledge of the 4-H program and demonstrate
youth development, organizational, leadership, communication, creative thinking skills.
4-H afterschool interns will serve a minimum of 4 hours per week and a maximum of 20
hours per week. Most 4-H afterschool programs will run between the hours of 3:00 p.m.
and 6:00 p.m. For more information or to apply, please contact Nia Imani Fields,
Extension Educator, 4-H Youth Development, Baltimore County, at 410.771.1761 or
Nfields@umd.edu.
Center for the Study of Conflict
Established in 1982, the Center for the Study of Conflict works to understand how
conflicts can be resolved through nonviolent methods. The group studies interindividual, inter-group and international conflict. Examples include domestic issues (like
Baltimore's ongoing criminal activity) and international unrest (like Swiss social policies
and its political structure). The center is currently researching nonmilitary solutions to
nuclear threats and attacks. Interns get a variety of hands-on experience while working
for the center. Responsibilities may include administrative tasks, researching history and
social science, and writing and editing reports and publications. Interns also help in the
center's fundraising events. Send a resume, cover letter and names and phone numbers
of at least two references (one work and one academic) to: Center for the Study of
Conflict; Dr. Richard Wendell Fogg, Director; 5846 Bellona Avenue; Baltimore, MD
21212; Phone: (410) 323-7656
Human Rights Campaign
The Human Rights Campaign offers fall, spring, and summer internships in
communications and marketing for their office in Washington, D.C. The HRC has been
advocating for LGBT rights since 1980 and is very active in the fight for equality. You can
apply for their internship program by visiting http://www.hrc.org/the-hrcstory/internships and completing an application, which includes writing a cover letter
that answers specific questions.
National Aquarium
Internships at the National Aquarium provide hands-on and minds-on experiences that
add value to any college education. Applying classroom knowledge, interns obtain
valuable job experience and establish professional contacts. College internship positions
are available year-round in many departments throughout the Aquarium. The Aquarium
makes every effort to match interns to work that complements their studies, interests,

and skills. Students must: Be registered at a two- or four-year accredited college or
university; Be able to work a minimum of 120 hours within the chosen semester;
Receive college credit for their work at the Aquarium. Applications for winter or spring
terms are due November 1, applications for the summer term is due March 1, and
applications for the fall term are due May 1. To apply, visit
http://www.aqua.org/jobs/internships-baltimore to complete an application.
Himmelrich PR
Himmelrich PR is currently accepting resumes from college students pursuing an
internship for their Fall Semester. We welcome interest from communications, public
relations, marketing, English or business majors who want to build their portfolios and
their knowledge of PR. Interns at Himmelrich PR work as part of our client teams and
produce real work for a variety of local and national clients, including events and shows,
nonprofits, attractions and large corporations. Duties can include: writing press
materials, newsletters and other publications; creating content for social media;
researching media and promotional opportunities; developing media lists and tracking
media. Internships are unpaid and can be used for academic credit. Students with
course work or prior experience in public relations, marketing or communications are
preferred. All resumes and cover letters should be sent to Tony Fazio at
internships@himmelrich.com.
Wolf Trap Foundation
Wolf Trap Foundation's Internship Program provides project-based training and
experience to approximately 40 interns annually. As a Wolf Trap intern, you become an
integral member of our team, working with staff and other interns on meaningful
projects. You'll interact with Wolf Trap board members, patrons, and business leaders
who can add to your experiences. Spring internships are paid, part-time positions (20-24
hours per week). Housing is the responsibility of the student, although guidance in this
matter is available. Interns are required to have a car, as Wolf Trap Foundation is not
accessible by public transit. Wolf Trap Spring Internships are offered in the following
areas: Production and Sound, Marketing/Social Media, Advertising Sales/Group Sales,
Graphic Design, Web Communications, Creative Copywriting, Public Relations, Donor
Relations, Special Events, Planning and Initiatives. Application deadline for Spring 2015
Internships is November 1. For more information, email internships@wolftrap.org or
call 703.937.6304.
IRTS Summer Fellowship
The IRTS Summer Fellowship Program teaches up-and-coming communicators the
realities of the media industry and business world through a nine-week, expense-paid
fellowship, which includes practical experience and career-planning advice. Students
selected for this highly competitive program learn about opportunities throughout the
industry, in addition to interning at a specific company in NYC where skills are matched

to a corresponding area of our business. The Fellowship also provides the opportunity to
network with industry professionals, take related field trips and attend panels, lectures
and group discussions. Accomplished students from all majors (including math,
computer science, liberal arts, business, marketing, communications, etc.) are
encouraged to apply. The Summer Fellowship Program is competitive. Students must be
college juniors, seniors or graduate students at the time of application. Applicants must
be full-time students who will not graduate prior to April 2015. Fellowship takes place
from May 31 - August 1, 2015, in New York City. Travel, housing, internship and living
allowance included. Applications are due Sunday November 2, midnight EST. For
detailed eligibility information and to download an application:
http://irtsfoundation.org/summerfellowshipprogram.html. All applications and onepage resume should be sent to submit@irts.org.
Jesuit Volunteer Corps
The Jesuit Volunteer Corps is seeking an undergraduate, graduate student or recent
college graduate to intern throughout the summer and/or fall semesters. As an essential
part of a one-person department, the communications intern gains hands-on experience
in nonprofit communications, which provides more context to academic lessons and
professional skills for a career in public relations. The intern is asked to dedicate 15–20
hours per week during the regular semester, or 20–40 hours during the summer, for a
minimum of eight weeks. Hours are organized around class or work schedules, but
should fit between 8 a.m. and 5 p.m. on weekdays. No evening or weekend work
required. Tasks are assigned based on personal interests, talents, and strengths.
Standard duties include creating coverage reports, strengthening media lists, organizing
online photo storage, moderate design projects, and creating or posting content for
online outlets (Facebook, blog, YouTube). A successful intern has a solid writing
portfolio, strong web research skills, is able to stick to a deadline, has an interest in
graphic and/or web design, experience with social networking sites like YouTube and
Facebook, and an interest in JVC's work for peace and justice. Experience with
Associated Press or Chicago Manual of Style, photography, and/or videography a plus.
This position is unpaid, but can be tailored to meet course credit requirements. JVC
offers women and men an opportunity to work full-time for justice and peace in 39 U.S.
cities and six foreign countries. Our Baltimore headquarters in the Mount Vernon
Cultural District has 13 full-time employees to support more than 340 Jesuit Volunteers
and 12,000 friends and supporters. If interested, please send a resume and cover letter
to aross@jesuitvolunteers.org. Include information about your available dates.
Weinberg Harris & Associates
Weinberg Harris & Associates, a public relations and marketing agency located in
historic Hampden, is currently accepting applications for a spring intern. The ideal
candidate will be a “go-getter” and willing to pitch in wherever needed. Strong writing
skills, a willingness to learn and a positive attitude are essential. The right candidate will

have flexibility to drive his or her own project development. This candidate will also be
relied upon to collaborate and contribute to an ongoing creative process, provide
feedback, and contribute to the development of new strategies and materials.
Proficiency and familiarity with social media, Internet research and website
management are a must. Responsibilities: Support WHA team with all public relations
and marketing efforts, draft press releases, media alerts and marketing collateral,
research and craft media lists, assist in pitching and fulfilling press requests. The
internship is unpaid with a flexible, weekly part-time schedule. Internship Details:
preferably Junior or Senior status, 15-20 hours a week. Interested and qualified
candidates should submit their resume, cover letter and one AP Style writing sample via
email to Kate Bowers at kbowers@weinbergharris.com.
Renegade Communications
Unlike conventional ad agencies, Renegade Communications handles the entire
production process from ideation through to delivery in house. Renegade works with
such brands as Comcast, Under Armour, Black & Decker and TimeWarner Cable, across
print, video, digital and social media. We are currently looking for hardworking,
enthusiastic candidates for three unique opportunities in accounts management, new
business and incentive marketing. Qualified candidates would come in 2-3 times a week
for 4-6 hours. The team is supportive of intern goals and works to help interns build
their resume and support their business objectives. Interested candidates should email
Jaimie Yates at interns@renegadecommunications.com.
WTMD
WTMD is looking for highly qualified junior or senior students who are
motivated independent workers, but can also be team players. These students should
also be very organized, efficient and excellent communicators. Will be working directly
with WTMD’s administration, Underwriting, Traffic and Membership Department,
hands on experience with fundraising, information management, non profit and music
business. Must have a love of music and knowledge of WTMD. This unpaid position has
flexible hours a minimum of 10 hours a week and a on-campus location. Tasks include
database management, fundraising, marketing, and working with membership
managers.
CASA de Maryland
Assist in providing core services to local Court Appointed Special Advocate (CASA)
programs, assist in the development/acquisition of training materials and the
coordination of training events, assist in the development of new CASA programs in unserved areas of the State, assist in promoting communication, networking and sharing
of information among local programs, assist in tracking of legislation, gathering
information about policy changes and court decisions and disseminating information to
local programs, assist in planning of annual legislative reception and "CASA Day in

Annapolis," assist in promoting public awareness of CASA and recruiting volunteers to
serve as Court Appointed Special Advocates and other volunteer roles, assist in
researching potential funding opportunities for CASA, organizing fundraising events and
activities, and providing assistance to local CASA programs in securing funding. Please
send resume to Farajii Muhammad, Public Awareness Coordinator, at
farajii@marylandcasa.org. Hire@TU Job ID 24103 | www.towson.edu/careercenter
Stevenson Group
Interns at Stevenson Group will have the opportunity to learn about the trade show
exhibits, events & displays industries with side-by-side, hands-on apprenticeship that
will arm them with the knowledge & experience needed to advance into an event
and/or exhibit marketing career, or another related field of business. It is in the best
interest of Stevenson Group to groom our interns to one day fulfill an employed position
within our company in an effort retain our own investment of time and mentoring.
Therefore, our internship openings are carefully considered & competitive in an effort
to find the best interns suited for our company needs. Varying internship duties may
include:
• Copywriting & content creation for marketing materials both print & online.
• SEO, SMM & data mining for sales opportunities
• Graphic design support such as image handling and processing
• On-site production support
• Assistance with client account management
• Data entry
• Research & development
• Campaign reporting
• Fabrication support
• Fulfillment support
Please send resume to Graham Dodge, gcdodge@stevensongroup.com.

